FLAREFACT JANUARY'IO

Flare's editor-in-chief Lisa
Tant has over 1,900
followers. Check out why
fashionistas the world over
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GLAMOUR IS BACK Dip info

a freasure chest of stunning
lingerie and opulent bijou for
New Year's. At this festive fime -
tfoo much is never enough.
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REINVENT YOURSELF: Smart and simple
new year's beauty resolufions for you,
and Flare's picks of the fop beauty frans-
formations of 2009
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FLARE IS GIVING AWAY A "SMART FORTWO EDITION HIGHSTYLE" WWW.FLARE.COM/SMART
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ABOUT FLARE & FLARE.COM For over 30 years FLARE has been Canada's fashion authority. With more female readers in its core target of women 25-39 than any other Canadian fashion
magazine, Flare is Canada’s best-selling and most popular fashion & beauty magazine. It features international and Canadian trends, with an emphasis on merchandise available at Canadian
retailers. Flare also features coverage about beauty, fitness, entertainment, careers, celebrities and a very popular where-to-buy “Stylesource” guide. Flare.com is one of the most visited
fashion websites in Canada by women 18+ offering timely style information Canadian women have come to rely on from the experts at Flare. Sources: PMB 2009, Spring. ABC Dec, 2008
Statement. comScore Media Metrix, All Locations, Dec08 to Feb09, Average, Women 18+. Comparison sites: louloumagazine.com, ellecanada.com, elle.com, fashionmagazine.com.



