
After a roller-coaster year, star and single 
mom Liv Tyler is forging ahead and living 
life -- her way. Liv maintains a positive 
outlook on life and shares her hopes for the 
future with FLARE. 
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MONIKA, 32, just got married; she’s considering chil-
dren (are we ready?); she and her husband want to buy a 
house (if she could just pay down her credit cards a bit); 
and she’s continuing her climb up the corporate ladder 
(but where’s that ladder headed?). Like many at this 
phase of life, Monika’s come up against more questions 
than answers. What happened to the career dreams that 
got her into advertising sales in the first place? And what 
about this shift from single status to now mulling over 
family life? Almost overnight, her priorities have shifted 
and the old structures just aren’t fitting anymore.

Sound familiar? 
We’re certainly not the first generation to navigate such life 

phases (just ask your mom). But while once we’d rely on fam-
ily, friends and colleagues (and maybe even a career counsel-
lor) to figure out what to do about such forks in the road, 
times have changed. Enter the life coach, who’s armed with a 

YOUR

much more holistic approach to helping 
you pinpoint what your goals are and 
how best to achieve them. Addressing 
everything from work/life balance to 
managing your finances to how to have 
that “I need a raise” chat with your boss, 
life coaches are trained to prod people 
“toward the life they wish they were liv-
ing,” says Martha McDerment.

“We’re not psychologists or thera-
pists and we’re not advice-givers,” says 
McDerment, a Toronto-based life coach 
who was trained through the International 
Coaching Federation (ICF). “We address 
who you are now, as a person and a 
professional, and where you want to 
go. Then, together, we figure out a way 
for you to get there.”

In a technological culture with no 
boundaries, a lot of people are looking 
for “an objective, external sounding 
board to [help them] reconnect with 
their core values,” says Linda Page, 
a Princeton University–trained soci-
ologist and president of the Toronto-
based Adler School of Professional 
Studies, an ICF-accredited coaching 
school affiliated with the University 
of Toronto. “Coaches offer the kind of 
relationship we used to get from the 
doctor who made regular house calls,” 
says Page, “but people don’t want to 
have to be sick to get that.”

The latest research suggests, too, 
that life coaching is more than just a 
soft self-help tool—it’s a literal brain 
enhancer. “Working with a coach can 

change your life for the better; and, now, we’re starting to 
think it changes how your brain is hardwired,” says Page. She 
points to researchers at UCLA and Pepperdine University in 
Los Angeles who have found that connective, lightbulb-style 
conversations, similar to the kind you can have with a life 
coach, literally grow the brain by creating new neuron con-
nections in the frontal lobe, the part of the brain in charge of 
social interaction, planning skills and ambition. 

So, while FLARE can’t promise house calls in person or 
guaranteed growth in the frontal lobe, we will canvass the 
experts about a range of topics—from how to develop stron-
ger leadership skills to how best to make the adjustment to 
work after your maternity leave.

Next month? We’ll find the right experts to weigh in on what 
every savvy girl needs to know in order to juggle her finances 
during these rocky economic times. No more Louboutins? 
Surely there’s a better answer. Stay tuned.  

Feel like you’re going 
nowhere fast? Look to 
our new Life Coach 
column for a little 
direction By Alison 
Garwood-Jones

LIFE PLAN

Tell us what kind of advice you 
need at flare.com/lifecoach
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If  you need a little inspiration, motivation, 
or direction, take a cue from Flare's new 
Life Coach column. We canvas the experts 
about a range of  topics to help you navigate 
your way through life's challenges .
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Whether they are classic updates or flashy statements, these are the items that will spark and stretch wardrobes with economy-savvy 
class. Now, more than ever, fine-tuning your personal signature with a stylist’s mix of  high and low is the No. 1 trend.

Spring 2009 Runway Report

Jumpsuits joined the new twist in  
trousers. The best styles were long 
and lean, while softly tailored versions 
exude an aura of  sexy urban cool.

The right cut of  jacket – razor-
sharp or relaxed and unstructured- 
will have perennial appeal. 

Clouds of  chiffon, sensuous satins, 
smart tweeds, sequin-sprinkled sheers 
and lashings of  lace and elastic 
– there were frocks for society girls 
and rocker chicks alike.

dresses all-in-ones

jackets

Sleek knee-length 
styles had a City-
smart allure while 
refined fabrics such 
as silks and light-

weight wools created 
a new easy elegance.

shorts

skirts
While the majority of  skirts seen were short, 
other more radical picks skimmed the knee 
in rumpled fabrics, hit the calf  in a peg 
shape, or grazed the ankle in soft folds.

tops
The best styles came loose and languid with 

inventive details, ranging from scalloped 
edges to structured, rounded shoulders.

Designers of  every 
stripe marched 

quirky pants—
from droopy dhotis 
to cinched harems- 
down the runway.

pants

ABOUT FLARE & FLARE.COM  Flare is the # 1 selling fashion and beauty magazine in Canada. With more female readers 18+ than any other Canadian 
fashion magazine, Flare is Canada's best selling and most popular fashion and beauty magazine. It features international and Canadian trends, with an emphasis 
on merchandise available at Canadian retailers. Flare also features coverage about beauty, fitness, entertainment, careers, celebrities and a popular where-to-buy 
“Stylesource” guide. Flare.com is one of the most visited fashion web sites  in Canada by women over 18 offering timely style information Canadian women have come 
to rely on from the experts at Flare.  In January 2008 Flare was named one of the most influential magazines in Canadian publishing history, by Masthead Magazine 
- the watchdog of Canada's periodical industry. 

Sources: PMB 2008. ABC June, 2008 Statement. comScore Media Metrix, All Locations, Jan08 – June08, Average, Women 18+. Comparison sites: louloumagazine.com, ellecanada.com, elle.com. fashionmaga-
zine.com, wish.ca.
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